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Deputy Director, Development and Marketing

The Museum of Arts and Design collects, displays and interprets objects that document contemporary and historic innovation in craft, art and design.  In its exhibitions and educational programs, the Museum celebrates the creative process through which materials are crafted into works that enhance contemporary life.
For nearly half a century, the Museum of Arts and Design (MAD) – formerly the American Craft Museum – has served as the country’s premier institution dedicated to the collection and exhibition of contemporary objects created in media, such as clay, glass, wood, metal and fiber.  Today, the Museum celebrates materials and processes that are embraced by practitioners in the fields of craft, art and design, as well as architecture, fashion, interior design, technology, performing arts, and art- and design-driven industries.  The institution’s new name, adopted in 2002, reflects this wider spectrum of interest, as well as the increasingly interdisciplinary nature of the Museum’s permanent collection and exhibition programming.

MAD has presented more than 560 exhibitions, organizes more than 75 major public programs per year, and welcomes more than 275,000 visitors annually.  The Museum has built a distinguished permanent collection of more than 2,000 objects that documents the history of the field from the mid-20th century to the present. 

In the fall of 2008, MAD celebrated the opening of its new home at Two Columbus Circle in New York City.  The Museum is a vibrant and engaging cultural center like no other institution in the city.  Offering more than double the exhibition space of its previous location, MAD’s current home presents a fully-integrated visitor experience for its rapidly-growing audiences.  For the first time in its history, the Museum has dedicated space for its permanent collection.  At the center of the Museum’s mission is education.  The entire sixth floor houses MAD’s educational programs and three open artist-in-residence studios, making the Museum the first multidisciplinary institution to offer arts in education, hands-on art making and art making within the museum experience. 

The Museum also has a 143-seat auditorium and a ninth-floor restaurant, Robert, offering sweeping views of Central Park.

MAD (www.madmuseum.org) has an annual operating budget of approximately $10 million and is governed by a 35-member Board of Trustees.

BASIC FUNCTION

The Deputy Director, Development and Marketing will provide the leadership, management and coordination for the Museum’s broad-based fundraising and marketing/communications efforts, building MAD’s ongoing base of private support from individuals, foundations and corporations, and continuing to expand the Museum’s audience and visibility.  This individual will lead a development effort that includes unrestricted funds, restricted program funds, capital funding and building the institution’s endowment.  It is expected that this individual will play a key role in increasing major donor support by identifying, cultivating and soliciting existing and new major donors.  

The Deputy Director, Development and Marketing will oversee a development staff of seven responsible for approximately $4.5 million annually in gifts from individuals, corporations, foundations and government agencies.  He or she will also provide leadership to the Director of Marketing and Director of Public Relations, ensuring the coordination of marketing and fundraising efforts and strategies.  The Deputy Director will be responsible for overseeing membership, corporate membership, event fundraising, and revenue-generating rentals and initiatives.  He or she will also play a lead role in helping to close the $7 million outstanding balance of the capital campaign and achieving a $20 million endowment fund.  The Deputy Director oversees other functions that support the institution’s fundraising efforts, including donor research, donor database and cultivation activities, such as special donor cultivation trips and travel program.  

Reporting directly to the Director of the Museum, the Deputy Director, Development and Marketing will work in close partnership with the Director, as well as with the Board of Trustees, to develop strategies and create new fundraising and marketing initiatives.  While focusing on the institution’s overall fundraising priorities, the Deputy Director also ensures the ongoing engagement of key constituencies in the successful solicitation of multifaceted revenue streams, including cultivation of Trustees, major donors and upper-level members, and members of board standing and ad hoc committees. 

PRIORITIES AND RESPONSIBILITIES

The Deputy Director, Development and Marketing will:  thoroughly understand MAD – its structure and organization, finances and stakeholders; be sensitive to its donors, partners, staff and Board; and have the following priorities and responsibilities:

· Develop short-term and longer-term strategies to implement a comprehensive fundraising plan for individual, corporate and foundation gifts; oversee development activities, including annual appeal, planned giving, special events, and donor cultivation and research; 
· With the Director of Marketing and the Director of Public Relations, develop marketing and communications plans and strategies that advance the artistic vision and drive attendance at the Museum;
· Manage the Development Department and the Marketing and Public Relations Directors and ensure that all staff efforts are focused on meeting marketing and fundraising goals and working interactively for the common good; supervise and motivate the staff; and manage departmental budgets; 

· Proactively cultivate support from individuals, corporations and foundations; identify and engage new donors to support the Museum and its programs and exhibitions; work both independently and with the Director and trustees to solicit and close gifts to raise annual and capital funds;

· Build and maintain effective working relationships with the Board of Trustees; enlist and motivate Board members to actively and aggressively participate in fundraising activities and advocate for MAD and its programs; know and understand the Board’s giving patterns and encourage their participation as major donors and solicitors; implement strategies to assist them in identifying prospective donors and maximizing their outreach and fundraising potential;
· Work in collaboration with curatorial and education colleagues across the Museum to understand their marketing and fundraising needs and help them to strategize and execute fundraising efforts to meet goals;

· Create persuasive marketing and fundraising materials:  write engaging and inspiring letters and proposals and prepare dynamic presentations customized for target audiences;

· Work with the appropriate staff to create strategies to expand membership, increase planned giving and build on the Museum’s successful special events program; 

· Donor management:  develop and grow MAD’s donor base; manage and oversee the cultivation of all donors; ensure diversity and sustainability of the donor base; oversee the entire donor process from donor identification through collections to stewardship; oversee stewardship for all gifts, including gift acknowledgements, pledge reminders, and stewardship reports to foundations, corporations and individual donors;

· Maintain fundraising schedules, objectives, databases and tracking systems; ensure that plans are implemented, goals achieved, timely reports generated and information shared; ensure that fundraising is done in the most efficient and cost-effective way;

· Encourage synergy between development and related communications functions, including appropriate crediting of donors, the creation of relevant publications and printed materials for members and prospects, and promotion of conferences and fundraising events;

· Work with the Finance Department to reconcile records and forecast expenses;

· Manage and serve as principal staff liaison with the Board Development Committee and the Nominating and Governance Committee; recruit, train and interact with volunteers, including Trustees and other fundraising volunteers;

· Develop and maintain relationships; nurture partnerships with current and prospective funders through donor recognition programs and stewardship; cultivate long-term relationships to ensure continued funding and funder involvement;

· Manage all fundraising events; work with Director of Special Events to oversee all development aspects of fundraising and cultivation events, including Visionaries!, SOFA New York, the PaperBall, Loot!, cultivation events, corporate fundraisers and membership events. 

IDEAL EXPERIENCE AND QUALIFICATIONS

The ideal candidate will be entrepreneurial, ambitious and creative and should have the following experience and qualifications:

· Proven experience developing and implementing a significant and successful fundraising effort in an institution or organization that has a reputation for quality and excellence; experience managing and leading marketing and public relations is a plus;

· A record of measurable results in organizing and implementing such activities as annual funds, planned giving, major donor programs, corporate sponsorship, foundation giving, donor segmentation and research, membership and special events;

· Demonstrated ability to work effectively with and quickly gain the respect and support of various constituencies, including Board, staff members, potential donors, and foundation, corporate and civic leaders;

· A successful track record of personally identifying, cultivating and soliciting major individual donors for annual, capital and planned gifts;

· Demonstrated experience in managing people and budgets; computer literacy;
· A knowledge and understanding of the New York funding community and the ability to communicate MAD’s mission and interests to a broad audience;

· A level of comfort with museums and the art and design worlds; 

· A track record as an effective communicator; skilled in writing and speaking; adept at crafting proposals, donor correspondence, and other kinds of materials.

PERSONAL CHARACTERISTICS
The Deputy Director, Development and Marketing will be:

· Committed to and enthusiastic about the mission and programs of MAD;

· A confident, intelligent and articulate self-starter and finisher who is creative and entrepreneurial, yet collaborative and team oriented;         

· Outgoing, straightforward and self-possessed; one who shares information readily, listens as well as gives advice, and respects the abilities of others;

· Well organized with exceptional attention to detail and follow-through; 

· Decisive, tough and resourceful, with the ability to anticipate and act on events and opportunities which may advance MAD locally and nationally;

· Energetic and willing to work hands-on in developing and executing a variety of fundraising and marketing activities ranging from the day-to-day to the highly creative and visible;

· A catalyst with vision who can create excitement and energy around MAD’s mission and encourage others to support the organization; persuasive, persistent and determined in the pursuit of the organization’s fundraising goals;

· Emotionally mature with a sense of humor and the sensitivity to work with a group of diverse personalities.

Applications and nominations should be sent to the attention of Becky Klein and Mark Tarnacki at MAD@PhillipsOppenheim.com
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